Consumer Law Compliance Checklist For Spiritual Healing & Complementary Therapy Businesses

Aligned with the Unfair Commercial Practices provisions in the Digital Markets, Competition and Consumers Act 2024 (DMCC)

Marketing & Advertising Practices
 Avoid false claims about health outcomes (e.g. “guaranteed cure”).
 Do not use misleading spiritual or scientific language (e.g. “proven to realign your DNA” unless scientifically verified).
Ensure all benefit claims are substantiated by testimonials or experience, and clearly marked as subjective or non-medical.
Online Reviews & Testimonials
Do not post fake reviews or incentivize positive ones without disclosure.
Regularly check and remove any false or misleading reviews.
Do not suppress or hide negative reviews.
Implement reasonable and proportionate steps to ensure testimonials are authentic.
Pricing & Drip Pricing Compliance
• Display total price upfront, including any fees or optional extras.
• Avoid hidden fees or optional extras pre-selected by default.
• Use clear cancellation and refund policies.
Subscription or Package Services
• Clearly state duration, renewal frequency, and pricing.
• Send reminders before renewal, especially if there is a trial end.
• Allow for easy cancellation in one step.
• Offer a 14-day cooling-off period after renewal or first payment.
Material Information Disclosure
• Include total price, contact details, and service description on all materials.
• Make clear the therapy is not a substitute for medical treatment.
• Disclose any qualifications, certifications, or training.
Transparency & Consumer Rights
• Provide clear terms & conditions (including rescheduling and refund rules).
• Provide an accessible complaints process.
• Maintain accurate and secure client records.
Content & Language
• Avoid exaggerated metaphysical claims unless clearly marked as spiritual belief or opinion.
• Use disclaimers where necessary (e.g., 'This service is not a substitute for medical care.').
CMA Enforcement Preparedness
• Be aware that the CMA can directly fine or require redress without court action.
• Ensure your business can prove compliance efforts, responds promptly to CMA notices, and keeps accurate records.

Example of Website Disclaimer
The services offered on this website, including spiritual healing,  and other complementary therapies, are intended to support emotional and spiritual well-being.

These services do not replace professional medical treatment, diagnosis, or advice. Always consult a licensed healthcare provider for medical concerns.

Testimonials and outcomes shared on this website reflect individual experiences and are not guarantees of results. We do not claim to cure or prevent any disease.

By booking a session, you acknowledge and agree that you understand the nature of these services and accept personal responsibility for your choices and results.

If you have any questions, please contact us at [Your Contact Email].

There are now 32 Banned Practices, which replace the previous schedule. Here are some relevant links: 
32 Banned Practices – Schedule 20 
https://www.gov.uk/government/publications/unfair-commercial-practices-cma207/unfair-commercial-practices#chapter3
https://www.legislation.gov.uk/ukpga/2024/13/part/4/chapter/1/crossheading/prohibition-of-unfair-commercial-practices
 https://www.gov.uk/government/publications/what-businesses-need-to-know-about-unfair-commercial-practices/what-businesses-need-to-know-about-unfair-commercial-practices
 https://www.asa.org.uk/news/a-quick-guide-to-changes-to-the-misleading-advertising-rules.html
 The first one is a useful page with examples of each infringement.
